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Diploma Thesis from the year 2005 in the subject Tourism, grade: 1,0, University resin university for applied
sciences, language: English, abstract: Brands are a phenomenon that has been in existence already for
centuries. From its original purpose of marking livestock, the concept was later adopted by manufacturers for
their products and further devel oped and adapted to changes in business environments. The original idea of
using marks to indicate ownership and origin, however, can be traced back even for millennia to ancient
Greek and Rome and early Chinese dynasties. These days, the number of brandsis greater than ever. More
and more businesses have come to realize the power of brands, and the concept of brand management has
consequently gained considerable interest in recent years. Every year the number of new brands registered
increases. Fortune magazine suggests that "In the 21st century, branding ultimately will be the only unique
differentiator between companies." Initially, the use of brands, or marks respectively, was limited to physical
products only. Service brands are comparatively new in the long history of branding. The hotel industry -
along with many other services - is lagging behind manufactured goods by decades. For this reason, research
on brand management mainly concentrates on this type of products. Literature on service brandsis
comparatively scarce. Nonetheless, there are great potentials for brand management in the service industry in
general and the hotel industry in particular. Hotel services differ from physical goods in many ways. For this
reason, research findings and approaches to building and managing brands cannot simply be transferred. The
major goal of thiswork is therefore to examine the concept of brand management, to adapt and apply it to
hotel services. In today's ultra-competitive business environment, customer loyalty is a hot topic. The hotel
industry has turned into a buyer's market. Competition keeps intensifying a
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From reader reviews:
Arnold Grigg:

Inside other case, little folks like to read book Brand Management in the Hotel Industry and Its Potential for
Achieving Customer Loyalty. Y ou can choose the best book if you love reading a book. Given that we know
about how isimportant a book Brand Management in the Hotel Industry and Its Potential for Achieving
Customer Loyalty. Y ou can add know-how and of course you can around the world by way of a book.
Absolutely right, because from book you can recognize everything! From your country until foreign or
abroad you will find yourself known. About simple thing until wonderful thing you can know that. In this
era, you can open abook or searching by internet gadget. It is called e-book. Y ou need to use it when you
feel uninterested to go to the library. Let's examine.

Robin Curtin:

Do you one among people who can't read enjoyable if the sentence chained inside the straightway, hold on
guysthis particular aren't like that. This Brand Management in the Hotel Industry and Its Potential for
Achieving Customer Loyalty book is readable simply by you who hate those perfect word style. Y ou will
find the details here are arrange for enjoyable examining experience without leaving actually decrease the
knowledge that want to supply to you. The writer regarding Brand Management in the Hotel Industry and Its
Potential for Achieving Customer Loyalty content conveys the idea easily to understand by lots of people.
The printed and e-book are not different in the content but it just different asit. So, do you still thinking
Brand Management in the Hotel Industry and Its Potential for Achieving Customer Loyalty is not loveable to
be your top listing reading book?

Micheal Ruiz:

Y our reading 6th sense will not betray you actually, why because this Brand Management in the Hotel
Industry and Its Potential for Achieving Customer Loyalty e-book written by well-known writer whose to
say well how to make book that may be understand by anyone who read the book. Written with good manner
for you, still dripping wet every ideas and producing skill only for eliminate your hunger then you till
guestion Brand Management in the Hotel Industry and Its Potential for Achieving Customer Loyalty as good
book not just by the cover but also by the content. Thisis one reserve that can break don't determine book by
its deal with, so do you still needing one more sixth sense to pick this particular!? Oh come on your
examining sixth sense already told you so why you have to listening to a different sixth sense.

L eonard Santiago:

Someindividuals said that they feel bored when they reading areserve. They are directly felt the item when
they get a half regions of the book. Y ou can choose the actual book Brand Management in the Hotel Industry
and Its Potential for Achieving Customer Loyalty to make your own reading isinteresting. Y our own skill of
reading proficiency is developing when you similar to reading. Try to choose very simple book to make you



enjoy to read it and mingle the feeling about book and reading especialy. It isto be initially opinion for you

to like to wide open abook and learn it. Beside that the reserve Brand Management in the Hotel Industry and
Its Potential for Achieving Customer Loyalty can to be your brand new friend when you're experience alone

and confuse in what must you're doing of that time.
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